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Brenda Hopper has a simple

message to New Jersey companies [ [

— just say no to Nevada.
Hopper, director of New Jer-

sey’s Small Business Development |
Centers, began handing out post- ===

cards emblazoned with the phrase
on Thursday as part of a campaign
to keep Nevada from poaching
Garden State businesses.

“They did it to California,” Hop-
per said. “Now they're targeting
New Jersey.”

States fighting over big compa-
nies is nothing new. But the hi
tech and professional sectors that
drove New Jersey's economy for
decades are undergoing increasing
global competition, making them

more open to meving to states’

with fewer taxes and regulations,
studies show.

Even Hopper can'’t dissuade the
big giants from leaving. She hopes
to convince smaller corporations
to stay through the free profes-
sionat counseling available at the
Small Business Development Cen-
ters. “We’re here to help the state,”
she said.

The 4,000 clients counseled by
Vincent D'Elia, director of the
Bergen County Center, have in-
cluded $op talent on the verge of
fleeing. When a laboratory from
Bergen County packed up and
moved to Tennessee n 2001,
D’Elia was able to help some em-
ployees start their own company
mn Bergen County.

“That was a very sweet victory,”
said D'Elia, who coached the sci-
entists in writing a business plan
and finding funding. The laborato-
1y is now valued at $6 million and
has hired four additional employ-
ees, D’Elia said.

A postcard emphasizes the
"Just say no to Nevada"” cam-
paign after ralding attempts.

36ll, Nevada has been un-
abashedly aggressive about luring
state companies, especially high-
tech ones. In 2003, the Nevada De-
velopment Authonty a private enti-
ty, started devoting a $2-million
marketing budget to luring compa-
nies to Las Vegas from California
The ads hyped the state’s lack of
personal income and corporate tax-
es. .

“We're the most aggressive guys
youll ever see” said Somer
Hollingsworth, the authority’s pres-
ident, in a telephone interview.
“We're a better deal than almost any

other state.”

Twenty California companies
moved to Nevada in 2003, accord-
ing to authority statistics. In the past
five years, they've helped relocate
270 businesses from all over the
country.

The Nevada Authority targeted
New Jersey after Gov. Jon S.
Corzine increased the sales tax last
summer. It ran two sets of ads in
state publications, with taglines
reading:

“When you are tired of the bad
weather and high cost of doing
business ... give us a cal”
Hollingsworth, said he received 41
calls in 15 days.

Hollingsworth plans to run more
ads in May. Until then, the authori-

ty is prepaing to hit a national con-
ference in Boston to solicit biotech
companies.

“That’s what
Hollingsworth said.

Joseph Seneca, a state develop-
ment expert at Rutgers University,
didn’t expect droves of Garden

weTe after”

1 State companies suddenly to run to

the Silver State. But he does think
state companies are eyeing their op-
tions elsewhere.

“New Jersey is a very attractive
place for other states to raid,” said
Seneca, citing high taxes, a concen-
tration of big corporations and the
perception of overregulation as the |
Teasons.

New ]ersey’s share of the nation’s
go harmaceutical industry dropped

m 20 percent in 1990 to 13.7 per-
cent in 2005, according to recent re-
port that Seneca co-authored.

The state’s comer on the
telecommunications sector also
wealkened during that time.

Brendan Gilfiflan, a spokesman
for Corzine, said the administra-
tion is respondmg to “the efforts of
our friends in the desert.”

“(We) are in constant contact
with members of the business
community,” said Gilfillan in an e-
mailed statement.

Hopper said she thinks. the
Small Business Development cen-
ters can buttress that effort. She
distributed 500 anti-Nevada post-
cards to the hundreds of lawmak-
ers and business leaders attending
an advocacy day in Washington,
D.C., on Thursday.

By day’s end, Hopper was field-
ing requests from municipal lead-
ers for small business workshops.

“They got the point,” she said.

Reach Heather Haddon
at 973-509-7121 or
haddon@riorthjersey.com.



